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This study explores the application of Grice's cooperation principle in content 

production by YouTube influencers in Indonesia. This study focuses on aspects 

of the principles of quantity, quality, relevance, and ways to increase audience 

interest and form a positive image. The purpose of this study is to deeply 

analyze the cooperative principle strategies contained in the speech of local 

influencers in the Indonesian cultural context. The methodology used is 

qualitative, using video content analysis of two well-known YouTubers in 

Indonesia, Jess No Limit and Ricis Official. Data were collected through 

observation and analysis of videos featuring creator collaboration and 

interaction with the audience on the YouTube platform. A review of relevant 

literature was also used to sharpen the results of the analysis. The results 

showed that both creators attempted to comply with quantity, quality, and 

relevance maxims to maintain audience engagement. However, there are 

challenges in fulfilling the maxim of manner due to the difficulty in maintaining 

clarity and efficiency of communication, both in the delivery and the sentence 

structure. The violation of the maxim of despite demonstrating authenticity and 

a relaxed approach to communication, the dynamics of digital-age 

communication facilitates closeness and inclusiveness with the audience.  

Keywords: Cooperation principle, YouTube Creator, Pragmatics, Influencer. 

 

 

1. Introduction 

By December 2022, over 6,000 YouTube channels had made money from monetization 

products. This data shows that YouTube is a platform that is now the backbone of the digital 

economy in Indonesia (Sulistiyanto et al., 2022; Ula, 2022). This success is enjoyed by the 

creators and those who work with the creators(creative team) (Ulya, 2019). Currently, more 
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than 400,000 creators and partners in Indonesia employ others to work on their YouTube 

channels. This shows how YouTube has become an important platform that opens up 

opportunities for many people in Indonesia to express creative ideas and turn their activities 

into a profitable business (Arthurs et al., 2018; Duffy et al., 2019;Antaranews.com, 2023). 

In the world of YouTube content in Indonesia, the interaction between creators is not limited 

to the video space (Prestianta, 2021; Joemono & Oktavianti, 2022). Collaboration between 

creators, where they interact, effectively creates exciting and diverse content (Magda Pane & 

Rumeser, 2021). This method is used to expand audience reach and provide an exciting 

experience for the audience. On the other hand, the interactions between creators and 

viewers outside of the video play an essential role in building a solid community around a 

YouTube channel (McRoberts, 2012). 

et al., 2016; Rasmussen, 2018). Through responses to comments, brief greetings from 

creators in videos, and their signature speeches, creators are able to get closer to their fans. 

Such interactions strengthen the bond between creators and fans, increase fan engagement, 

and create a closer relationship (Byun et al., 2023). 

The interactions between creators in videos and viewers on YouTube align with the 

cooperative principle in linguistic theory (Shalekhah et al., 2020; Bucher, 2019). These 

principles, consciously or unconsciously, help creators communicate to achieve the primary 

goal of content creation, Adsense (Crick, 2017). For example, when creators work together 

on a video, they adhere to the cooperative principle by organizing the number of 

conversational concepts in the video to not confuse the audience. Also, while viewers cannot 

respond directly, creators occasionally address them and respond to comments under the 

video with accurate and relevant information. In this way, YouTube creators build close 

relationships with viewers and increase their engagement in the content. By applying the 

cooperative principle, one can see the interaction between creators on YouTube and how 

they communicate to create engaging content for their audience. 

Previous studies have shown that the application of Grice's cooperation principle in effective 

communication is essential, especially in the context of showing or enhancing images on 

YouTube social media (Sayogie et al., 2023; Ochulor et al., 2023; Komorowska,2020; 

Bucher, 2019). In addition, YouTube, as a social networking platform, facilitates pragmatic 

interactions between users through their audience comments. These interactions suggest that 

interactions between creators and viewers provide content evaluation and shape community 

identity (Parini & Petzer, 2019; Dynel, 2014; Dewi & Simanjuntak, 2017; Rotman et al., 

2009). 

While several previous studies have explored the application of Grice's cooperative principle 

in YouTube communication and the influence of creator-viewer interactions on forming 

community identity, a specific gap remains unexplored: how Indonesian YouTube 

influencers implement the cooperative principle in their content production. This research 

aims to fill this gap by offering an in-depth analysis of the cooperative principle strategies 

implicated by local influencers to increase audience engagement and build a positive image 

on the platform. The research generates findings focusing on the Indonesian cultural context 

by exploring Grice's qualities, quantity, relevance, and manner as unique ways for 

Indonesian influencers to create more meaningful interactions with their audiences. 
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The study of the cooperative principle in YouTube content creators is essential because it 

provides a deeper understanding of the dynamic of communication on the platform. By 

analyzing the interactions of all those involved in the content based on the cooperative 

principle, this study helps to understand how messages are conveyed, how the audience 

reacts to the content, and how the content affects the audience. 

 

2. Methods 

The research method used is qualitative. This method allows researchers to gain a deep 

understanding of the use of cooperative principles in creators' content on YouTube (Guo et 

al., 2020; Patterson, 2018). In addition, a content analysis (document analysis) approach was 

also used to examine videos that show collaboration between creators and viewers on the 

YouTube platform (Pham et al., 2017; Nguyen & Allen, 2018). 

The data sources were taken from two well-known YouTubers in Indonesia, Jess No Limit 

and Ricis Official. Jess No Limit is a well-known gamer in the Indonesian gaming 

community, especially among Mobile Legends fans. By exploring creative gaming content 

and active interaction with fans through live streaming and gameplay videos, Jess No Limit's 

YouTube channel has gained very high exposure in Indonesia (Lukman & Said, 2022; Gloria 

et al., 2021). Meanwhile, Ricis Official is known as a diverse content creator, covering 

vlogs, sketches, and content about lifestyle, entertainment, and challenges. Ricis has a large 

and loyal following, especially among teenagers and millennials, and has built a reputation 

as one of Indonesia's most popular YouTube content creators (Akmaliah, 2019; Wijayanto & 

Nurhajati, 2020). Both YouTubers have millions of followers and an active audience, 

making them a significant influence in Indonesia's digital content industry. 

Data collection techniques are conducted through observation and analysis of various videos 

relevant to the focus of the research. In addition, data will also be collected through literature 

study by reviewing articles, books, and other sources related to the concept of cooperative 

principle in linguistic theory and its application in YouTube content. These data collection 

techniques provide diversity in data sources and allow the researcher to understand the 

phenomenon under study. The collected data will be analyzed using a thematic approach 

using Grice's cooperative principles. Grice's cooperative principles include quantity, quality, 

relation, and manner (Hossain, 2021). The principles theory of cooperation is used as a 

framework to analyze the interactions in the video creators. 

 

3. Results and Discussion 

Cooperative Principle of Quantity Maxim 

In Grice's Cooperation Principle theory, the Quantity Maxim refers to providing the 

appropriate quantity of information needed for the purpose of communication, and should 

not exceed the necessary information. Violation of this maxim occurs when speakers provide 

more information than necessary (Tewari et al., 2020; Rubio-Fernandez, 2019). The 

following are the creators' conversations that show aspects of the quantity maxim. 
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YouTube Account: Ricis Official 

Speakers: Soibah & Ricis 

Hello assalamualaikum friends Wati Thank you for 24101973 damn until heading to 

25 million subscribers with no way to subscribe yet. And don't forget to turn on 

Loncheng Abis count to five yes 54321 subscribe. Thank you, happy watching. 

bye bye [Applause]" 

This quote shows Soibah practicing the Quantity Maxim by conveying specific 

information about the number of subscribers they have and inviting listeners to subscribe if 

they have not done so. Soibah conveys the specific number of subscribers ("24101973 all the 

way to 25 million subscribers"), which provides enough information to fulfill the purpose of 

communication without being redundant. The speaker uses precise and relevant information 

without providing unnecessary details or omitting important information, Soibah complies 

with the Quantity Maxim. 

This example shows how Soibah tries to maintain quantity in providing information to the 

audience. Indirectly, the speakers in Soibah's account have fulfilled the principle of Quantity 

Maxim by providing enough information for the audience without adding excessive 

information. 
YouTube Account: Jess No Limit 

Speaker: Jess 

Hi... okay Guys in this video we are going to gepreng top1 Resort dead up to 10 times. Guys, how did our friends 

react? Before the video starts, hurry up and subscribe guys because channel jessnolimit has a lot of giveaways 

for all of you like this! Well, for those of you who want an iPhone 11, iPad, laptop, and also other cellphones 

there are still a lot of them. It's really easy, just subscribe to this channel, comment! On your instagram, on 

Below, the winner will be announced via my YouTube Story guys! 

In the context of the Quantity Maxim, Jess No Limit demonstrates the use of this principle in 

the video "Prank Top 1 Lancelot Dies 10X - Mobile Legends". This principle emphasizes the 

importance of providing information as needed, no more and no less, for communication 

effectiveness. 

In this excerpt, Jess provides enough information about the content of the video, which 

is that she will do a prank by dying 10 times in the Mobile Legends game and see the 

reactions of her friends. She also informs about the ongoing giveaway program as a prize to 

attract viewers' attention and participation. Jess does not provide unnecessary information so 

as to maintain the quantity of information without excessive details. This shows that the 

speaker Jess has fulfilled the principle of Quantity Maxim to provide information as needed 

for effective communication. Jess clearly conveys the purpose of the video and what the 

audience expects from the video. Jess's speech has created content that is not only 

interesting, but also informative and to the point. 
YouTube Account: Ricis Official 

Speaker: Ricis 

Once it was rumored that lucinta Luna came to ricis's house, raided ria ricis, because Ria 

ricis has made a match! Look at the tiger! Anyway, I came all the way to 

Bandung is said to be helping. 

Ricis Official shows the application of this maxim of quantity principle through a video 

entitled "RICIS GAK BERHENTI NANGIS DILABRAK LUCINTA LUNA". Maxim 

This quantity requires Ricis to provide information that is not excessive for 
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communication purposes. 

In this quote, Ricis conveys information that is relevant and directly related to the content of 

the video, namely the arrival of Lucinta Luna who came to her suddenly for a specific 

reason. Ricis does not deviate from the topic or provide irrelevant information so that it 

fulfills sufficient information needs for her audience without details that are considered 

unnecessary. 

Ricis has in principle organized the information conveyed to ensure that his audience gets 

enough context about the situation being discussed, including who is involved, what 

happened, and why it happened, without including unnecessary or excessive information that 

deviates from the subject matter. This reflects Ricis's understanding of the importance of 

maintaining balance in the amount of information conveyed in accordance with the Quantity 

Maxim in Grice's Cooperation Principle theory. 

Quantity Maxim Interpretation 

From the two content creators analyzed, namely Jess No Limit and Ricis, it can be seen that 

they successfully comply with the principle of Maxim of Quantity in Grice's Cooperation 

Principle theory. Soibah, in her YouTube video, conveys information about the number of 

subscribers and invites viewers to subscribe if they have not done so. She provides enough 

relevant information without excessive details, thus fulfilling the principle of Quantity 

Maxim well. The same goes for Jess No Limit, who, in his content, conveys information 

about the content of the video and the giveaway program to attract viewers' attention. Jess 

also does not provide enough information to achieve his communication goals. Meanwhile, 

Ricis, in the video content discussed, provides relevant information about the situation of 

Lucinda Luna's arrival without providing excessive or unnecessary information. Thus, the 

three content creators have managed to maintain the quantity of information conveyed in 

accordance with the principle of Quantity Maxim, showing a good understanding of the 

importance of maintaining balance in the amount of information conveyed in the context of 

communication. 

The results above show the creators' suitability in applying the QuantityMaxim principle in 

their communication. This confirms that the creators understand the importance of providing 

information as needed and not overdoing it in communication with their audience. From this, 

it can be seen that the basic principles of communication, proposed by Grice's Cooperation 

Principle, play an essential role in content creation on platforms like YouTube, even if the 

creators are unaware of it. However, these creators pay attention to what they convey to their 

audience and how they convey it effectively so that their message is conveyed clearly 

without experiencing an overload of information that can obscure or confuse their audience. 

These findings show that these creators are focused on creating visually appealing or 

entertaining content and paying attention to essential aspects of effective communication in 

getting their message across to their audience. 

Applying the principle of Maxim of Quantity in content creators' conversations can 

potentially increase the effectiveness of communication with the audience. Content creators 

who can deliver relevant and appropriate information without providing excessive 

information tend to gain more participation and interaction from their audience. By 
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maintaining the focus and clarity of the message, they can increase understanding and 

positive responses from the audience. Using this principle helps build a better relationship 

with the audience as the audience feels valued and not burdened with irrelevant information. 

Furthermore, it helps create more time-efficient content, avoids wasting unnecessary 

information, and conveys the message more concisely and clearly. Applying the principle of 

Quantity Maxim is an essential strategy for content creators to build positive and effective 

interactions with their audience. 

Quality Maxim Cooperative Principle 

In Grice's cooperative principles, the Quality Maxim emphasizes the importance of a 

conversation being filled with correct information and supported by evidence. Based on the 

transcripts of some YouTube creators' content, we can see the application of the Quality 

Maxim as well as the detailed reasons why the quotes reflect the application of the maxim. 
YouTube Account: Ricis Official 

Speakers: Soibah & Ricis 

How beautiful is this Dede. Get ready, wait below! We're going to dress Soibah up with Styles' hijab kit. Ready? 

Okay! You put on your clothes, gamis! Ya Allah! Choose clothes that suit Soibah's sister. We'll wear India. This 

is because it has a waist so it's not too long. It's okay. Okay. We'll choose her kerudung. It's exclusive guys 

because she says her voice is also very melodious. So after we kerudungi we want to hear Saiba salawatan. 

In the text above, the Maxim of Quality is seen through the delivery of honest and accurate 

information about the plan to dress Soibah with appropriate clothes and hijab. The use of 

phrases such as "This beautiful Dede" and "we will dress Soibah with hijab styles" indicate a 

desire to present Soibah in the best possible appearance, reflecting a commitment to 

aesthetic truth and quality. Details about the selection of clothes and accessories emphasize 

the effort to provide accurate and reliable information about the styling process, which is in 

line with Grice's Quality Maxim principle of conveying information that is true and 

supported by evidence. It shows the speaker's efforts in ensuring that what is conveyed is not 

only true from a factual perspective but also true in a social and cultural context relevant to 

his audience. 

The Quality Maxim element in the text can be seen in the thoroughness and attention to 

detail in the process of dressing Soibah. This process shows a commitment t o truth and 

accuracy in the information conveyed. The creators chose clothes and headscarves that not 

only fit Soibah physically but also reflected a character that emphasized good quality 

information to the audience. This shows a real effort to ensure that what is shown is an 

accurate and quality representation in accordance with the Maxim of Quality principle. 
YouTube Account: Jess No Limit 

Speakers: Jess and Sisca Kohl 

SISKA: Do you cook this often? JESS : First time. 

SISKA: You can try mine too! 

JESS: We'll try it, what is this sausage Siska? SISKA: 

Lemon black pepper. 

JESS: Okay, we're going to try Gusy. There's a salty flavor, there's a lemon flavor, just not lots of lemon. 

In the conversation between Siska and Jess above, we can see the effort of accuracy of the 

information shared. Sisca honestly states that this is her first time cooking that type of 

dish which shows her commitment to truth and accuracy of information in accordance with 

the maxim of quality. When Sisca offers Jess to try her cooking and describes the ingredients 
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such as lemon black pepper, this also complies with the maxim of quality because Sisca 

provides specific and accurate information about her cooking. Jess's response after trying 

Siska's cooking, where she describes the taste of the dish and provides specific feedback, 

demonstrates the use of the maxim of quality in providing an honest assessment that is based 

on her sensory experience. 

In the context of the dialogue between Sisca and Jess, the maxim of quality appears through 

honesty in Sisca's answer about her cooking experience. This dialog shows that adherence to 

the maxim of quality helps build trust and credibility in social interactions. Quality in this 

maxim is not only about the accuracy of information, but also about the integrity of the 

speaker in conveying the information to be given to the audience. 

Quality Maxim Interpretation 

An analysis of two YouTube content creators, Ricis Official and Jess No Limit, with their 

respective partners shows the importance of conveying correct and relevant information. 

Accurate information is a crucial aspect of effective and meaningful communication. 

Through this analysis, honesty and accuracy are the foundation of interactions between 

speakers and audiences on YouTube. 

In the context of Ricis Official Dressing Soibah, compliance with the Quality Maxim is seen 

through the delivery of honest information about the process of choosing clothes and a hijab. 

The comments and the decision to choose the appropriate outfit reveal an attempt to present 

information that is not only entertaining but also accurate. The show shows that in social and 

cultural contexts, truth and accuracy of information relate to objective facts, aesthetic 

judgment, and social propriety. 

The conversation between Siska and Jess further emphasizes the importance of the maxim of 

quality through honest dialogue about the dishes' cooking experience and taste assessment. 

Siska honestly states that this is her first experience cooking this dish and describing the 

ingredients. Jess's response to the taste of the d i s h demonstrates this maxim's use in 

providing feedback based on an excellent sensory experience. This dialog illustrates how 

honesty and accuracy in conveying information facilitate understanding and good interaction 

for their audience. 

This honesty and accuracy in information delivery not only help provide a clear context and 

deep understanding of the topic but also strengthen the trust and credibility of the content 

creator in the eyes of the audience. These two examples of dialog from the creators show that 

adhering to the maxim of quality is an effective strategy to build a positive relationship with 

the audience and thus increase communication effectiveness. 

Cooperative Principle Maxim Cara 

The manner maxim is a guideline that emphasizes the importance of clarity, precision, and 

order in speech. This principle encourages the use of clear, concise, and structured 

language in communication, and avoids the use of ambiguous or disorganized words. By 

following the maxim of manner, the speaker can ensure that the message conveyed can be 

well understood by the listener, and the communication proceeds smoothly and effectively. 

Based on the transcripts of some YouTube content creators, we can see the application of 

manner maxims as well as the detailed reasons why the quotes reflect the application 



395 Indah Rahmayanti et al. Cooperation Principles in Content Creators....                                                                           
 

Nanotechnology Perceptions Vol. 20 No.5 (2024) 

of the maxim in question. 
YouTube Account: Ricis Official 

Speakers: Ricis & Lucinta Luna 

Ricis: What did you buy first! Angry because you didn't get it. 

Lucinta Luna: If possible, videos like that embarrass the nation and state. For me, I'm a very soft girl and then it's like a 

girl. So far, when I talk, it's a guy's voice even though it's originally a guy's voice. 

A little bit of that is just the character of the voice maybe. 

In this excerpt, there are several violations of the method principle. First, in the phrase "Kak 

buyin apa dulu! Angry because you didn't accept it," there is a use of language that is less 

structured and seems unclear. This sentence does not provide enough information about 

Lucinta Luna's reason for getting angry so it becomes less clear to the listener. Then, in 

Lucinta Luna's statement, "If possible, videos like that embarrass the nation and state. If I'm 

a soft girl, then that's like a girl," there is the use of sentences that are somewhat convoluted 

and unclear. Lucinta Luna uses the phrase "if possible" which can confuse the listener about 

whether she is making a request or just speaking in assumptions. In addition, the repeated 

use of the phrase "like that" can also reduce the clarity of the message conveyed. 

This violation of the manner principle can interfere with proper and efficient 

understanding in communication. 

The main purpose of manner maxims is the importance of conveying messages clearly, 

structurally, and politely in communication. This includes using language that is easy to 

understand, avoiding clutter in message delivery, as well as maintaining good manners in 

verbal interactions. Violations of this principle can interfere with proper and effective 

understanding between speaker and listener, and can reduce the overall effectiveness 

of communication. By adhering to the manner principle, communication can run more 

smoothly and efficiently. The violation of the manner principle in the Ricis and Lucinta Luna 

case highlights the importance of communicating clearly, structurally, and politely. In these 

conversations, vagueness and the use of impolite language can interfere with understanding 

and reduce the effectiveness of communication with the audience. Therefore, adherence 

to the manner principle is key to creating effective verbal interactions. 
YouTube Account: Jess No Limit 

Speakers: Jess & Sisca 

JESS: Praise God! It feels good guys, yes! It's hot cooking like this, even though we already use our air conditioner 

guys. now plating guys. The name is plating. To beautify! The last one we springkel with the parmesan, so it's aesthetic. 

SISCA: Now I want to cook the lunch, mashed potato, steak. After the potatoes are soft, we drain them. Now we just need to 

make it smooth. Butter we put in. Cream. Now we put in the potatoes that we have mashed. Stir until it's really creamy. 

After stirring it so smooth like this, it's ready to eat. Mashed potato smells good 

Very fragrant, now just move the steak to the mashed potato, so!!! 

In the conversation between Jess and Sisca, there are several violations of the manner 

principle. The repeated use of the phrase "guys" by both speakers can be considered 

a violation of clarity and precision in communication. The phrase does not provide relevant 

or useful information in the context of the conversation and only adds unnecessary verbal 

noise.  

In addition, the use of the phrase "It's called plating. To beautify!" by Jess is also less clear 

and structured. The use of the word "plating" without further explanation of what it is or why 

it is important, can cause confusion in the listener. Meanwhile, Sisca also uses rather 

confusing sentences in describing the mashed potato cooking process, such as "After the 
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potatoes are tender, we drain them." Meanwhile, Sisca also uses rather confusing sentences 

in describing the mashed potato cooking process, such as "Once the potatoes are tender, we 

drain." The phrase "tirisin" may not be commonly used in cooking contexts, and without 

further explanation, can be difficult for listeners to understand.. 

The meaning of this violation of the manner principle emphasizes the importance of clarity, 

precision, and order in communication. In everyday communication situations, the use of 

clear and structured language is key to ensuring that the message conveyed can be well 

understood by the listener. Violations of the manner principle, such as the use of ambiguous 

or unstructured language, can lead to confusion and difficulty in understanding the message 

conveyed. Therefore, in order to create effective communication and mutual understanding, 

it is important for speakers to pay attention to this manner principle and strive to convey 

messages clearly, structurally and precisely. 

Interpretation of Method Maxim 

In the conversations between Ricis and Lucinta Luna, as well as Jess and Sisca, there is a 

violation of the principle of manner (Maxim of Manner) in communication. The use of 

unstructured and unclear language, such as the repeated use of the phrase "guys" by both 

speakers, as well as the use of the phrase "His name is plating ya" by Jess, creates chaos and 

difficulty in understanding the message conveyed. In addition, the use of less structured 

language in describing the cooking process, such as Sisca's use of the phrase "tirisin", can 

also cause confusion in the listener. These violations demonstrate the importance of adhering 

to the manner principle in communication to create more effective and efficient verbal 

interactions. 

The findings of this violation of the manner principle emphasize the need for clarity, 

precision, and order in communication. The use of clear, structured and precise language is 

key to ensuring that the messageconveyed is well understood by the listener.Violations of the 

manner principle, such as the use of ambiguous or unstructured language, can disrupt 

understanding and reduce the overalleffectiveness of communication. Therefore, it is 

important for speakers to pay attention to this manner principle in communicating to create 

more effective verbal interactions and mutual understanding. 

In the context of video content creators on YouTube, violations of the manner principle may 

be common due to factors such as time pressure, spontaneity, or the desire to attract viewers. 

Speakers in such content may focus more on the entertainment aspect rather than clarity and 

precision in message delivery. However, understanding the importance of the manner 

principle in establishing effective communication can help content creators to be more 

conscious in their use of language and sentence structure, thereby improving the quality of 

communication and viewing experience for the audience. 

Cooperative Principle Relationship Maxim 

In Grice's cooperation principle, the maxim of relationship means that the speaker must use 

language that is relevant to the context and situation when communicating. This maxim 

requires the speaker to choose words or topics that are appropriate to the situation being 

discussed so that the message conveyed can be well understood by the listener. In other 

words, the speaker is expected to choose information that is relevant to the topic of 
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conversation and avoid irrelevant or unimportant information. This principle aims to ensure 

that communication takes place effectively and in accordance with the context being 

discussed. Based on the transcripts of some YouTube creators' content, we can see the 

application of the maxims of relation as well as the detailed reasons why the quotes reflect 

the application of the maxims in question. 
YouTube Account: Jess No Limit 

Speakers: Jess & Sisca 

JESS: Here's another drink, watermelon juice. Wahhh complete with functions. So Siska made this, there's mashed potato 

and there's meat, it's medium rare. Let's heat it up first SISKA guys: Let's eat! This looks good guys. Let's try it! It's good, 

10/10. It's good. hmmmm Spaghetti 300jt check! Thank you justin it's really good. 

JESS: You guys saw the food we Sinematic-in, and I ate it, If you saw it earlier,, we had a chat with siska, if you see siska 

talking, that video I didn't record, I ate it luckily not finished. So we will review again guys. We eat siska nie What's this 

siska's name? 

SISKA: KAGOSHIMA WAGYU 

From the conversation between Jess and Siska, the application of the Relevance Maxim can 

be observed. The principle of this maxim proposes that in communicating, individuals need 

to follow some unwritten rules to make communication effective and meaningful. In the 

context of this dialog, the Relationship Maxim that stands out is the relevance of the 

communication. For example, Jess opens the conversation by introducing the drinks and 

food prepared which is directly related to the context of them eating together. Siska responds 

with enthusiasm and gives an assessment of the taste of the food. Of course, Siska's response 

is very relevant to their situation. Each statement in the conversation is directly related to the 

context of eating together. The actions and utterances of the creators show that both speakers 

adhere to the Relationship Maxim by keeping their communication relevant to the situation. 

Understanding the Relationship Maxim in this text provides an understanding o f   how the 

two individuals engage in cooperative and meaningful communication to strengthen their 

social relationship. By ensuring that every statement made is relevant to the context of eating 

and enjoying food, they create a pleasant communication environment and invite further 

participation. This not only enhances the shared experience, but also shows appreciation and 

care for each individual's contribution to the conversation. In this case, Jess and Siska's use 

of the Relationship Maxim serves as a tool to deepen their connection through shared 

activities, showing that the principles of cooperation in communication not only regulate 

information efficiency but also strengthen social bonds between individuals. 
YouTube Account: Ricis Official 

Speakers: Ricis & Ryan 

RICIS: If you think about i t , for example, as me, I like to shop for things, things like this (chair), it can still be used. 

But would you rather give people things that, I'm sorry, we already use or buy new things to give people? 

RYAN: But it's still good, but you can see it first if it's in a really bad condition, well, you don't have to give it to people 

anymore. But this is still good even though it's used. It's still good, it's still feasible, maybe if he really needs it, then we'll 

give it to him. 

In the conversation between Ricis and Ryan, aspects of Grice's Cooperation Principle on the 

Maxim of Relationship or relevance can be observed in their communication. Ricis asks a 

question about the policy of giving used goods to others which refers to the relevance of the 

topic of shopping for used goods. Ryan responds by considering the condition of the item 

and the needs of the recipient which shows awareness of the relevance of the context in 

providing a response. 
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First, Ricis introduces the topic of giving used goods to others. This is relevant to the context 

of the conversation because Ricis talks about her habit of buying used goods and questions 

the suitability of giving them to others. Then, Ryan responded by considering the condition 

of the goods and the needs of the recipient as a relevance factor. Ryan realizes that relevance 

in this context lies in whether the item is still usable and in accordance with the recipient's 

needs. Thus, this conversation demonstrates the application of the Relationship Maxim by 

ensuring that the topic and the response are relevant to the situation being discussed. 

The interpretation of the Relationship Maxim in this conversation shows that effective 

communication requires an awareness of the relevance of topics and responses to the context 

being discussed. By paying attention to this, speakers can ensure that their messages 

are better understood and accepted by the other party. In this context, awareness of relevance 

to the context also reflects concern for the needs and interests of the recipient of the message 

in an effort to avoid misunderstanding the interpretation. 

Interpretation of Relationship/Relevance Maxim 

From the conversations between Jess and Siska and Ricis and Ryan, there are differences in 

the application of the Relationship Maxim of Grice's Cooperation Principle. In the 

conversation between Jess and Siska, both consistently maintained relevance in the context 

of their conversation about the food and drinks they enjoyed together. They introduced topics 

and responses that were appropriate to the situation at hand, such as introducing the prepared 

food and giving a review of its taste. On the other hand, in the conversation between 

Ricis  and Ryan, although Ricis introduced the topic of giving used items to others, Ryan 

considered the relevance of the gift by thinking about the condition of the items and the needs 

of the recipient. Thus, although both showed awareness of the relevance of the context, 

the way they dealt with the topic was slightly different. 

The findings that emerge from the analysis are that the application of Relationship 

Maxims in communication allows for the creation of a more effective conversational 

environment and the creation of more effective conversations. 

meaningful. In both conversations, the use of context-relevant language helped the 

speakers in maintaining engagement and participation in the conversation, as well as 

strengthening their social ties. In addition, awareness of relevance also helps in avoiding 

confusion or misunderstanding in communication, as the message conveyed is more easily 

understood by the receiver. 

From the results of the analysis, it can be seen that the understanding and application of 

Relationship Maxims in communication plays an important role in ensuring the effectiveness 

and usefulness of a conversation. This shows that successful communication depends 

not only on the clear delivery of information, but also on the ability to consider the relevance 

of the message to the context being discussed. Thus, awareness of relevance can help in 

creating more meaningful social interactions and strengthening relationships between 

individuals through cooperative and effective communication. 
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DISCUSSION 

Grice's cooperative principle plays an important role in facilitating effective and efficient 

communication in everyday life. This principle consists of four main maxims: 

quantity, quality, relevance, and manner. These four maxims direct individuals to 

communicate in ways that aid mutual understanding (Grice, 1975). In the context of content 

creators on YouTube, this principle forms the basis for them to convey messages to the 

audience in a clear and engaging manner, ensuring that the information delivered is not only 

entertaining but also informative and relevant to the audience's needs and desires (Geranco, 

2020; Moore, 2018; Komorowska, 2020; Rubio-Fernandez, 2019). 

This study shows how Grice's principles of cooperation are implicated in YouTube content 

creators in their communication with the audience. From the analysis of Ricis Official and 

Jess No Limit's YouTube content in this study, it can be seen that both creators try to adhere 

to the maxims of quantity, quality, and relevance in their content. They provide sufficient, 

informative, accurate, and relevant information to keep the audience engaged and informed. 

This reflects the creators' efforts to build effective communication with their audience, 

valuing the time and attention given by the audience to their content. 

However, this study also reveals the uniqueness of the creators' application of the principle 

of cooperation, especially the violation of the maxim of manner that appears in several 

dialogs. For example, the use of unstructured and unclear language by Ricis and Lucinta 

Luna, as well as the repeated use of the word "guys" by Jess and Sisca. These 

findings demonstrate the challenges of maintaining clarity and efficiency of communication. 

These offenses are interesting because they demonstrate the balance that must be struck 

between authenticity in communicating with an audience, and the need to convey messages 

effectively and efficiently. 

The uniqueness found in this study offers deep insights into the communication dynamics 

between content creators and their audiences on the YouTube platform. The violation of this 

maxim can be seen from the use of unstructured language, repetition of the word "guys", and 

convoluted sentences, which appear to detract from the clarity and efficiency of the message. 

However, this uniqueness also reflects the creators' efforts in creating closeness and 

authenticity with their audience. The use of informal and spontaneous language styles helps 

in establishing a more relaxed and familiar atmosphere, which is highly valued in the context 

of social media and digital entertainment (Tannen, 1989; Scolari et al., 2020; Perreira et al., 

2019; Meyerhoff, 2018). 

In addition, violations of manner maxims often occur due to the pressure to produce content 

that is not only informative, but also entertaining. In an effort to attract and maintain 

audience attention, content creators may choose to sacrifice structure and clarity in favor of a 

more natural and engaging conversational dynamic (Herring, 2001; Chepkemoi et al., 2023; 

Kotzen, 2015). For example, Jess and Sisca's repetition of "guys" may be intended to create 

the impression of a more inclusive and interactive conversation with the audience on their 

respective devices-even if it potentially reduces the clarity of the message. 

It is also important to consider that in the context of digital media, there is greater flexibility 

in the application of language norms and conventions (Chun et al., 2016; Darvin, 2016; 
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Androutsopoulos, 2015). YouTube audiences, as subjects who often seek relatable and 

authentic content, may be more accepting or even reward non-compliance with maxims if it 

contributes to the creativity of the content. Therefore, violation of certain maxims is not 

always negative but can be a deliberate communication strategy to increase closeness with 

the audience (Walther, 1996; Kasper, 2017). 

Ultimately, the challenge is how creators can balance the need to maintain clarity in 

conveying messages, or the desire to create engaging content (Henriksen et al., 2016; 

Burgess & Green, 2018). The solution may lie in the creator's ability to strategically navigate 

between the application and violation of maxims and adapt the communication style based 

on audience expectations (Clark, 1991). 

The benefits of Grice's cooperative principle for video content on YouTube are significant. 

First, by adhering to this principle, creators can improve the quality of communication with 

the audience, making the content easier to understand and more engaging. Second, the 

application of this principle helps creators build a closer relationship with the audience, 

increasing the creator's trust and credibility. Third, by focusing on delivering relevant and 

accurate information, creators can enrich the audience's experience, adding value through 

informative and educational content (Sperber & Wilson, 1986). 

Grice's cooperative principle plays a vital role in forming the basis of effective 

communication between YouTube content creators and their audience. While there are 

challenges and violations of some maxims, the overall understanding and application of this 

principle provides significant benefits in improving the quality of interactions and 

strengthening the relationship between creators and audiences. Therefore, the application of 

the principle of cooperation in video content not only enriches the audience experience, but 

also strengthens the foundation of effective and meaningful digital communication. 

 

4. Conclusion 

Grice's cooperative principle essentially facilitates effective communication between 

YouTube content creators and their audience in Indonesia. Through the analysis of the 

content from Jess No Limit and Ricis Official, it is seen that the application of the maxims of 

quantity, quality, and relevance helps in delivering informative and engaging messages to the 

audience, and strengthens the relationship between the creators and the audience. Although 

there are challenges and violations, especially of the maxim of manner, this uniqueness 

reflects the dynamics of communication in the digital era that allows creators to 

create closeness and authenticity with the audience. The accuracy of the messaging strategy 

in the content is key in producing works that not only meet the expectations of information, 

but also engagement and entertainment for the audience. 

This research shows that the application of Grice's cooperative principle plays a 

significant role in creating effective and meaningful YouTube content in Indonesia. By 

prioritizing a balance between clarity, accuracy, relevance, and authentic communication 

style, content creators can improve the quality of their interactions with their audience. This 

not only increases engagement and strengthens the relationship between creators and 

audiences, but also demonstrates how adaptation to communication principles can optimize 
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success in the digital ecosystem. 
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