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Inspirational leadership is a critical component of organizational success, as it 

fosters engagement, motivation, and collaboration among team members. 

Emotional intelligence (EI) has been identified as a key factor in effective 

leadership, as it enables leaders to understand and manage their own emotions 

and those of others. This study investigates the impact of EI abilities on 

inspirational leadership dimensions in organizational settings. 

The research explores the relationship between EI and inspirational leadership 

dimensions such as self-awareness, self-regulation, social awareness, and 

relationship management. It examines how these EI competencies influence the 

ability of leaders to inspire and motivate their teams, manage conflicts, and 

adapt to change. The findings highlight the importance of emotional intelligence 

in creating a positive and productive work environment, where team members 

feel valued and heard. The study concludes that leaders with high EI are more 

likely to create a culture of empathy, collaboration, and continuous learning, 

which enhances team cohesion and overall organizational performance.  

Keywords: Emotional Intelligence, Inspirational Leadership, Organizational 

Settings, Leadership Dimensions, Team Cohesion, Organizational Performance. 

 

 

1. Introduction 

Contemporary studies have revealed that emotional intelligence has emerged as a pivotal 

factor influencing various aspects of individuals' lives, encompassing their cognition, 

relationships, and emotional experiences. This interplay between emotions and cognitive 
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processes underscores the significance of emotional intelligence in shaping influential 

decision-making and fostering clarity of thought. Moreover, its profound impact extends to 

enhancing individual and organizational performance, problem-solving capabilities, 

innovation, and overall productivity (Ghosh & Rajaram, 2015; Jena & Goyal, 2022). 

Organizations strive to adapt to the rapid pace of change in today's business landscape, there 

arises a pressing need for openness to new ideas, innovation, and continuous learning. 

Quality and excellence stand as cornerstones for organizational improvement, shaping 

values, beliefs, and behaviours among employees (Jerab, and Mabrouk, 2023). Recognizing 

the pivotal role of emotional intelligence in leadership development, as highlighted by 

studies such as Sadr (2012) and Peter (2013), underscores the necessity of exploring its 

potential impact on fostering leadership competencies. Thus, it becomes imperative to 

investigate how emotional intelligence may contribute to the enhancement of leadership 

capabilities among employees. The ever-changing global landscape forces organizations to 

constantly adapt, placing immense pressure on leaders to successfully navigate change. This 

process is inherently emotional, as people resist disruption to their comfort zones. Anxieties 

and uncertainties arise, especially when change impacts core values and identities.  Foltin & 

Keller (2012) observed increased resistance and scepticism during such periods.  However, 

emotional intelligence (EI) emerges as a critical tool for leaders.  Cultivating a culture to 

enhance emotional intelligence is crucial for maintaining a good and productive work 

environment, as workplaces become increasingly varied and complicated (Ghosh, 2020). 

With strong EI, leaders can manage their own emotions, empathize with others' anxieties, 

communicate change effectively, and foster a supportive environment (Coronado-Maldonado 

& Benítez-Márquez, 2023). Emotional intelligence facilitates navigating the complexities of 

change, minimizing resistance and creating a collaborative space for embracing new 

opportunities. 

The Potential Role of EI in Fostering Inspirational Leadership 

For investigating the problem statement and addressing the study objectives, a theoretical 

model (Figure 1) has been constructed. This model comprises two key variables: the 

independent variable representing dimensions of emotional intelligence, and the dependent 

variable representing the development of inspirational leadership competencies. 
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Source: ROL based Model. 

Emotional intelligence (EI) serves as a critical foundation for inspirational leadership. 

Leaders with high self-awareness understand their emotions and how they impact others, 

allowing them to project confidence and optimism, vital for inspiring followers (Goleman, 

2000). Effective self-regulation fosters trust and psychological safety by enabling leaders to 

remain calm under pressure, encouraging followers to take risks and innovate (Goleman, 

1998).  Intrinsic motivation, a hallmark of EI, makes a leader's passion contagious, inspiring 

followers to share their enthusiasm for the vision (Goleman, 2000). Empathy allows leaders 

to design communication and motivation to individual needs, fostering a sense of connection 

and belongingness, which is essential for building a sense of inspiration (Goleman, 2006). 

Finally, strong social skills enable leaders to effectively communicate the vision, build 

strong relationship, and manage conflict constructively, all crucial for inspiring and 

motivating a team (Goleman et al., 2002). In essence, EI equips leaders with the tools to 

create a positive and supportive environment, fostering follower inspiration and 

achievement. Finally, developing emotional intelligence at work is essential for fostering a 

positive and productive workplace through the enhancement of personal and professional 

effectiveness (Ghosh & Rajaram, 2015). Employees and executives that possess emotional 

intelligence are better able to control their emotions, communicate more empathically, and 

form cohesive teams. Employee satisfaction, output, and general success can be enhanced by 

investing in emotional intelligence training and developing an emotionally intelligent 

business culture (Ghosh, 2021). 

EI Competencies and Inspirational Leadership Dimensions 

Self-Awareness: This self-knowledge is foundational for inspirational leadership, as it allows 

leaders to be authentic and build trust with their teams. Self-Management: allow leaders to 

manage their own emotions and impulses, which is crucial for maintaining composure and 

Emotional intelligence

1. Self-Awareness

2. Emotional Reasoning

3. Emotional self 

management

4. Emotional self control

5. Awareness of others

Inspirational leadership

1. Optimistic

2. Grateful to team

3. Future vision

4. Impeccable 
communication

5. Listening to others
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guiding others effectively, especially during challenging times. Social Awareness: helps 

leaders articulate a shared vision that resonates with and inspires others. Relationship 

Management: Inspirational leadership, developing others, influence, change catalyst, conflict 

management, and building bonds are all EI competencies that directly contribute to a leader's 

ability to inspire and guide their teams. Research in neuroscience has shown that leaders who 

are rated as highly inspiring by their employees have greater harmony in the neural circuits 

that integrate thoughts and emotions. This brain-based evidence suggests that inspirational 

leaders can effectively connect with and engage their teams on both cognitive and emotional 

levels. 

2. Review of some important research undertaken in this field. 
Goleman, D. 

(1995) 

defined and popularized the concept of emotional intelligence (EI) as a set of abilities distinct from IQ, crucial 

for success in various domains, including leadership. It draws on existing psychological research and 
integrates it with case studies and anecdotes. Proposes a framework for EI with five core components: self-

awareness, self-regulation, motivation, empathy, and social skills. This book is credited with bringing EI to 

the forefront of public consciousness and sparking widespread interest in its applications. 

Salovey, P., & 
Mayer, J. D. 

(1990) 

introduce the concept of emotional intelligence (EI) as a construct focusing on cognitive abilities related to 
emotions. Proposes a theoretical model of EI with four key abilities: perceiving emotions, understanding 

emotions, reasoning with emotions, and managing emotions. Their work provided a more academically 

rigorous foundation for the EI concept, distinct from Goleman's popularized framework. Provides a 
foundational framework for understanding EI as a set of mental processes related to emotional information. 

Salovey and Mayer's model emphasizes the cognitive aspects of EI, such as the ability to identify and interpret 
emotions accurately. 

Boyatzis, R. E., 

Goleman, D., & 

McKee, R. 
(2002) 

explores the connection between emotional intelligence (EI) and leadership styles, particularly focusing on 

"Primal Leadership" behaviors. Combines existing research on EI with practical applications for leadership 

development. The authors draw on Goleman's EI framework and introduce the concept of "Primal 
Leadership" – a set of behaviors that leaders can develop to inspire and motivate followers. Identifies six core 

"Primal Leadership" behaviors and demonstrates how EI abilities support these behaviors for effective 

leadership. Boyatzis et al. argue that leaders high in EI are better equipped to enact these behaviors, fostering 
positive relationships and achieving results. 

Bass, B. M. 

(1985) 

introduce the concept of transformational leadership, a style that inspires and motivates followers to achieve 

extraordinary results. Presents a comprehensive framework for leadership, including transactional and 
transformational leadership styles. Bass's work laid the groundwork for understanding transformational 

leadership as a distinct style that goes beyond simply meeting basic expectations. Defines transformational 

leadership with key dimensions like idealized influence, inspirational motivation, intellectual stimulation, and 
individualized consideration. These dimensions highlight the inspirational and motivational aspects of 

transformational leadership, where leaders set high standards, inspire followers to achieve them, and provide 

individualized support. 

Avolio, B. J., 
Zhu, W., 

Bhatia, P., & 

James, H. 
(2009) 

investigate the relationship between transformational leadership and follower creativity using a meta-analysis 
approach. Analyzes data from multiple studies to assess the overall effect of transformational leadership on 

follower creativity. Meta-analysis is a statistical technique that allows researchers to combine findings from 

multiple studies, providing a more robust picture of the relationship between variables. Provides strong 
evidence that transformational leadership fosters creativity in followers by inspiring them to think outside the 

box. Avolio et al.'s meta-analysis provided compelling quantitative evidence that transformational leadership 

is not just about motivation and goal achievement, but also about stimulating creativity and innovation. 

Bass, B. M., & 

Steidlmeier, P. 

(1999) 

highlight the ethical dimension of inspirational leadership, emphasizing the importance of authenticity and 

character. Integrates existing research on leadership ethics and transformational leadership. Bass and 

Steidlmeier argue that transformational leadership must be grounded in ethical behavior and genuine 
character. Proposes the concept of "authentic transformational leadership," where leaders act with integrity 

and inspire followers through genuine motivational behaviors. 

 

3. Problem Statement 

While the significance of emotional intelligence (EI) in shaping individual and 

organizational dynamics is increasingly acknowledged, there remains a gap in understanding 

its specific impact on leadership competencies within organizational settings. Despite 



                                                          Exploring the Impact of Emotional…. Shwetha T A et al. 1188 
 

Nanotechnology Perceptions Vol. 20 No.6 (2024) 

evidence suggesting a positive correlation between EI and leadership performance, there is a 

need to delve deeper into the mechanisms through which EI influences leadership 

effectiveness. Furthermore, as organizations navigate complex challenges and strive for 

continuous improvement, there is a growing imperative to identify factors that contribute to 

leadership development and organizational success. Therefore, this study aims to address this 

gap by examining the potential impact of EI on the development of leadership competencies 

among employees, thereby contributing to a deeper understanding of the role of EI in 

organizational leadership. 

 

4. Research Methodology 

To achieve the objectives of this research paper, a mixed-methods approach has been 

employed, integrating both quantitative and qualitative research methodologies. The 

quantitative component involves surveying individuals from various organizations to 

measure their levels of emotional intelligence and their perceptions of inspirational 

leadership. This survey will utilize (Mehta & Singh 2013) scales to ensure reliability and 

accuracy in assessing emotional intelligence and leadership perceptions. In addition to the 

quantitative analysis, the qualitative component consists of conducting focused group 

interviews with leaders across different sectors. These interviews will utilize a structured 

questionnaire designed to elicit in-depth insights into how emotional intelligence abilities 

influence various dimensions of inspirational leadership within organizational settings. By 

engaging leaders in discussions about their experiences and perspectives, this qualitative 

approach aims to uncover nuanced understandings of the relationship between emotional 

intelligence and leadership effectiveness. The combination of numerical data from surveys 

and rich, descriptive data from interviews will provide a comprehensive view of the impact 

of emotional intelligence on inspirational leadership. This approach not only facilitates a 

broader understanding of the topic but also helps identify practical implications for 

leadership development programs within organizations. Ultimately, the findings from this 

research are expected to contribute valuable insights to both academic literature and 

organizational practices, fostering a deeper understanding of the role emotional intelligence 

plays in effective leadership. 

4.1 OBJECTIVES: 

The primary objective is to examine the relationship between emotional intelligence abilities 

and inspirational leadership dimensions on selected start-up entrepreneurs. Followed by 

identifying the strategies for leveraging emotional intelligence to enhance leadership 

effectiveness and organisational performance. 

4.2 Research Hypothesis: 

Main hypothesis:  

Ho: There is no statistically significant effect of the dimensions of emotional intelligence (as 

mentioned above) on the dimensions of Inspirational Leadership of selected start-up 

entrepreneurs in Bengaluru. 
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Sub-hypothesis:  

Ho-1: There is no statistically significant effect of the dimension ‘Self-awareness’ 

(Emotional Expression, Awareness of Others, Emotional Reasoning, Emotional Self-

Management, Emotional Management of Others and Emotional Self-Control) on the 

dimension ‘Expressing Unerring Positivity’ (Grateful to the Team, Vision for Future, 

Listening to Others) of Inspirational Leadership dimensions.   

Ho-2: There is no statistically significant effect of the dimension ‘Emotional Self-Control’ 

on the dimension ‘Listening to Others’ of Inspirational Leadership dimensions.   

 

5. Data Analysis and Interpretation 

The data analysis is essential in research due to its substantial impact on the outcomes. The 

obtained data should be as precise as possible, with minimal or no errors. The questionnaire 

was designed as an instrument using variables and attributes identified from many research 

studies in the field of EI and Inspirational leaderships among start up entrepreneurs in 

Bengaluru.  

Table – 5.1 Correlation between ‘Emotional Self-Awareness’ as a sub-dimension of 

‘Emotional Intelligence’ and ‘all the attributes of Inspirational Leadership’: 
Sub-dimensions’ 

Code 
1 2 3 4 5 

Emotional Self-Awareness 1 .950** .951** .949** .928** 

Grateful to the Team .950** 1 .985** .981** .944** 

Vision for the Future .951** .985** 1 .982** .953** 

Listening to Others .949** .981** .982** 1 .950** 

Passionate .928** .944** .953** .950** 1 

**. Correlation is significant at the 0.01 level (2-tailed). 

The study looked at how Emotional Self-Awareness, an important part of Emotional 

Intelligence, relates to various aspects of Inspirational Leadership. It found strong positive 

connections between them, with significant correlations indicating that leaders who are more 

aware of their emotions tend to be more inspiring. Specifically, the dimensions of Vision for 

the Future and Grateful to the Team showed the highest relationships, suggesting they are 

particularly important for effective leadership. Overall, the results support the idea that 

improving Emotional Self-Awareness can help leaders connect better with their teams and 

create a positive work environment, especially for start-up entrepreneurs in Bengaluru. This 

highlights the value of training programs that focus on emotional intelligence to enhance 

leadership skills. 

Table – 5.2 Correlation between ‘Emotional Expression’ as an attribute of Emotional 

Intelligence’ and ‘all the dimensions of Inspirational Leadership’: 
Sub-Dimensions’ Code EMO_EXP GRT_FUL_T VISN_F_F LISTN_OTH PASSION 

Emotional Expression 

 
1 .934** .939** .933** .908** 

Grateful to the Team .934** 1 .985** .981** .944** 

Vision for the Future .939** .985** 1 .982** .953** 
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Listening to Others .933** .981** .982** 1 .950** 

Passionate .908** .944** .953** .950** 1 

**. Correlation is significant at the 0.01 level (2-tailed). 

The Pearson correlation coefficient is a useful tool for understanding the relationship 

between different dimensions of Inspirational Leadership and Emotional Expression, which 

is a part of Emotional Intelligence. The study found that all dimensions of Inspirational 

Leadership have a significant positive relationship with Emotional Expression, meaning that 

as leaders express their emotions more effectively, they become more inspiring. The 

strongest correlations were observed between Emotional Expression and the dimensions of 

Vision for the Future (r = .939) and Grateful to the Team (r = .934). This suggests that these 

aspects are particularly important for enhancing Inspirational Leadership among start-up 

entrepreneurs in Bengaluru. Overall, the findings support the idea that improving emotional 

expression can help leaders connect better with their teams and inspire them more 

effectively. 

Table – 5.3 Correlation between ‘Management of Others’ of Emotional Intelligence’ and 

‘each of the attributes of Inspirational Leadership’: 
Sub-dimensions’ code 

MGH_OTH GRT_FUL_T VISN_F_F LISTN_OTH PASSION 

Management of Others 1 .606** .621** .592** .641** 

Grateful to the Team .606** 1 .985** .981** .944** 

Vision for the Future .621** .985** 1 .982** .953** 

Listening to Others .592** .981** .982** 1 .950** 

Passionate .641** .944** .953** .950** 1 

**. Correlation is significant at the 0.01 level (2-tailed). 

The Pearson correlation coefficient is a valuable tool for understanding the relationships 

between different dimensions of Inspirational Leadership and the Emotional Intelligence 

dimension known as Management of Others. The study found that all aspects of Inspirational 

Leadership are positively related to Management of Others, indicating that leaders who excel 

in these areas are better at managing their teams. The strongest correlations were seen with 

Vision for the Future (r = .939) and Grateful to the Team (r = .934), suggesting these 

dimensions are particularly important for effective leadership. Overall, the findings support 

the idea that enhancing the ability to manage others is crucial for inspiring leadership among 

start-up entrepreneurs in Bengaluru, with a special emphasis on having a clear vision for the 

future. 

Strategies for leveraging Emotional Intelligence 

Developing self-awareness is crucial for effective leadership, as it allows individuals to 

better understand their emotions, values, and motivations. Engaging in self-reflection and 

journaling can enhance this understanding, while seeking feedback from others provides 

valuable insights into personal strengths and areas for improvement (Goleman, 1995). 

Additionally, effective emotional regulation is essential for managing emotions to achieve 

personal and professional goals. Techniques such as mindfulness, deep breathing, and 

emotional labeling can help individuals regulate their emotions more effectively (Thompson, 

2013). Empathy is another vital component of emotional intelligence, enabling leaders to 

appreciate others' perspectives and emotions. This can be fostered through active listening, 
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asking open-ended questions, and practicing perspective-taking exercises (Goleman, 2001). 

Regular mindfulness meditation and self-reflection can further enhance self-awareness and 

emotional regulation (Kabat-Zinn, 2003). Creating a positive work culture is also important; 

this can be achieved by recognizing and validating employees' emotions, promoting 

empathy, and encouraging open communication (Goleman, 2002). Developing emotional 

intelligence skills in leaders can lead to improved leadership effectiveness, increased 

employee engagement, and better organizational performance (Goleman, 2015). Finally, 

team-building activities that emphasize active listening and empathy can enhance 

collaboration and teamwork (Parker et al., 2013). By prioritizing these practices, 

organizations can cultivate a more emotionally intelligent workforce, ultimately leading to 

greater success. By implementing these strategies, individuals and organizations can improve 

communication and relationships, enhance decision-making and problem-solving, increase 

employee engagement and well-being, foster a positive work culture, develop effective 

leadership, improve overall performance and effectiveness. 

 

6. Practical Implications 

Start-up entrepreneurs can significantly benefit from incorporating emotional intelligence 

(EI) training into their professional development. By organizing workshops, seminars, and 

online courses, essential EI skills can be imparted, fostering an entrepreneurial culture rooted 

in emotionally intelligent leadership. Establishing mentorship programs that pair emerging 

entrepreneurs with experienced business leaders can further facilitate the transfer of these 

skills, providing structured learning opportunities. For start-ups aiming to cultivate a strong 

organizational culture, prioritizing EI can lead to a more engaged and motivated workforce. 

Actively promoting values such as empathy, collaboration, and open communication ensures 

that employees remain aligned with the organization's mission, enhancing team cohesion and 

performance. Additionally, incorporating EI assessments into interviews and evaluation 

criteria can help identify candidates with strong emotional awareness and interpersonal 

skills. Industry leaders can also integrate EI into their leadership development frameworks, 

creating a pipeline of emotionally intelligent leaders capable of inspiring and guiding their 

teams through challenges. By institutionalizing EI training in entrepreneurship education, the 

government can help cultivate a generation of leaders who are both innovative and 

emotionally aware, ultimately benefiting the broader economy. Investing in EI training for 

start-up entrepreneurs can yield significant advantages, including improved employee 

engagement, better team dynamics, and more effective leadership, positioning start-ups for 

long-term success in a competitive business landscape. 

 

7. Future Scope 

Organizational leaders and HR professionals can leverage this understanding of EI and 

inspirational leadership to develop targeted training and coaching programs that help leaders 

cultivate the necessary EI competencies. By doing so, they can enhance the inspirational 

capacity of their leadership teams and ultimately improve overall organizational performance 

and success. 
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8. Conclusion 

There is abundant evidence that emotional intelligence will enable people to perform better 

in the job as well as in life. Times of crisis are times of change where new “social contracts” 

are established, and you should not shy away from exploring new social interaction and 

partnership as these would shape your lives and business going forward. Our final message 

is, invest in emotional intelligence and cultivate a mindset of exponential growth, ethics, 

stress management and steady decision making. This will allow you to navigate crises with 

more profit, impact while attracting positive people. One of the best emotional intelligence 

advice Warren Buffet received from one of his friends was “you can always tell someone to 

go to hell tomorrow”. In other words, control your emotions and let go of issues that are not 

essential for your growth. The research demonstrates that emotional intelligence is a critical 

foundation for inspirational leadership in organizational settings. Leaders who possess strong 

EI competencies, particularly in the areas of self-awareness, self-management, social 

awareness, and relationship management, are better equipped to inspire and guide their 

teams towards shared goals and success. 

 

 

References 
1. Bass, B. (1988). The Inspirational Processes of Leadership. Journal of Management 

Development, 7(5), 21–31. doi:10.1108/eb051688 

2. Bonau, S. (2017). How to become an inspirational leader, and what to avoid. Journal of 

Management Development, 36(5), 614-625. https://doi.org/10.1108/JMD-03-2015-0047 

3. Bryman, A., & Bell, E. (2011). Business Research Methods: Vol. Third 

4. Chatterjee, N., Das, N., & Srivastava, N.K. (2019). A structural model assessing key factors 

affecting women’s entrepreneurial success: Evidence from India. Journal of Entrepreneurship 

in Emerging Economies, 11(1), 122-151. https://doi.org/10.1108/JEEE-08-2016-0030 

5. Toseef M, Kiran A, Zhuo S, Jahangir M, Riaz S, Wei Z, Ghauri TA, Ullah I, Ahmad 

SB.(2022). Inspirational Leadership and Innovative Communication in Sustainable 

Organizations: A Mediating Role of Mutual Trust. Front Psychol,13:846128. doi: 

10.3389/fpsyg.2022.846128. PMID: 36003091; PMCID: PMC9394427. 

6. Vohra, N., Chari, V., Mathur, P., Sudarshan, P., Verma, N., Mathur, N., Thakur, P., Chopra, T., 

Srivastava, Y., Gupta, S., Dasmahapatra, V., Fonia, S., & Gandhi, H. K. (2015). Inclusive 

Workplaces: Lessons from Theory and Practice. Vikalpa, 40(3), 324-362. 

https://doi.org/10.1177/0256090915601515 

7. Dr.Sandhya Mehta, Ms.Namrata Singh (2013). Development of the Emotional Intelligence 

Scale. International Journal of Management & Information Technology, 8(1), ISSN 2278-5612 

8. Ahmad, A. Y. A. B., Kumari, S. S., MahabubBasha, S., Guha, S. K., Gehlot, A., & Pant, B. 

(2023, January). Blockchain Implementation in Financial Sector and Cyber Security System. In 

2023 International Conference on Artificial Intelligence and Smart Communication (AISC) 

(pp. 586-590). IEEE. 

9. Deloitte. (2020). The Deloitte Global Millennial Survey 2020. Retrieved from 

https://www2.deloitte.com/global/en/pages/about-deloitte/articles/millennialsurvey.html 

10. Krishna, S. H., Vijayanand, N., Suneetha, A., Basha, S. M., Sekhar, S. C., & Saranya, A. 

(2022, December). Artificial Intelligence Application for Effective Customer Relationship 

Management. In 2022 5th International Conference on Contemporary Computing and 

Informatics (IC3I) (pp. 2019-2023). IEEE. 

11. Ghosh, N. B., & Rajaram, G. (2015). Developing emotional intelligence for entrepreneurs: The 

role of entrepreneurship development programs. South Asian Journal of Management, 22(4), 



1193 Shwetha T A et al. Exploring the Impact of Emotional....                                                                       
 

Nanotechnology Perceptions Vol. 20 No.6 (2024) 

85-100. 

12. Janani, S., Sivarathinabala, M., Anand, R., Ahamad, S., Usmani, M. A., & Basha, S. M. (2023, 

February). Machine Learning Analysis on Predicting Credit Card Forgery. In International 

Conference On Innovative Computing And Communication (pp. 137-148). Singapore: 

Springer Nature Singapore. 

13. Dulewicz, V., & Higgs, M. (2003). Emotional intelligence: A review and evaluation study. 

Journal of Managerial Psychology, 18(5), 405-420. 

14. Kalyan, N. B., Ahmad, K., Rahi, F., Shelke, C., & Basha, S. M. (2023, September). 

Application of Internet of Things and Machine learning in improving supply chain financial 

risk management System. In 2023 IEEE 2nd International Conference on Industrial 

Electronics: Developments & Applications (ICIDeA) (pp. 211-216). IEEE. 

15. Yukl, G. (1999). An evaluation of conceptual weaknesses in transformational and charismatic 

leadership theories. The Leadership Quarterly, 10(2), 285-305. 

16. Sheshadri, T., Shelly, R., Sharma, K., Sharma, T., & Basha, M. (2024). An Empirical Study on 

Integration of Artificial Intelligence and Marketing Management to Transform Consumer 

Engagement in Selected PSU Banks (PNB and Canara Banks). NATURALISTA CAMPANO, 

28(1), 463-471. 

17. Isabel Coronado-Maldonado, María-Dolores Benítez-Márquez. (2023). Emotional intelligence, 

leadership, and work teams: A hybrid literature review, Heliyon, 9(10). 

https://doi.org/10.1016/j.heliyon.2023.e20356. 

18. Joe, M. P. (2024). Enhancing Employability by Design: Optimizing Retention and 

Achievement in Indian Higher Education Institution. NATURALISTA CAMPANO, 28(1), 

472-481. 

19. Dulewicz, V., & Higgs, M. (2003). Leadership at the top: The need for emotional intelligence 

in organizations. The International Journal of Organizational Analysis, 11(3), 193-210. 

20. Dawra, A., Ramachandran,  K. K., Mohanty, D., Gowrabhathini, J., Goswami, B., Ross, D. S., 

& Mahabub Basha, S. (2024). 12Enhancing Business Development, Ethics, and Governance 

with the Adoption of Distributed Systems. Meta Heuristic Algorithms for Advanced 

Distributed Systems, 193-209. 

21. Shamir, B., Zakay, E., Breinin, E., & Popper, M. (1998). Correlates of charismatic leader 

behavior in military units: Subordinates' attitudes, unit characteristics, and superiors' appraisals 

of leader performance. Academy of Management Journal, 41(4), 387-409. 

22. Singh, A., Krishna, S. H., Tadamarla, A., Gupta, S., Mane, A., & Basha, M. (2023, December). 

Design and Implementation of Blockchain Based Technology for Supply Chain Quality 

Management: Challenges and Opportunities. In 2023 4th International Conference on 

Computation, Automation and Knowledge Management (ICCAKM) (pp. 01-06). IEEE. 

23. Hunt, V., Yee, L., & Prince, S. (2018). Delivering through Diversity. McKinsey & Company. 

Retrieved from https://www.mckinsey.com/business-functions/organization/our-

insights/delivering-through-diversity 

24. Almashaqbeh, H. A., Ramachandran, K. K., Guha, S. K., Basha, M., & Nomani, M. Z. M. 

(2024). The Advancement of Using Internet of Things in Blockchain Applications for Creating 

Sustainable Environment in the Real Word Scenario. Computer Science Engineering and 

Emerging Technologies: Proceedings of ICCS 2022, 278. 

25. Kotti, J., Ganesh, C. N., Naveenan, R. V., Gorde, S. G., Basha, M., Pramanik, S., & Gupta, A. 

(2024). Utilizing Big Data Technology for Online Financial Risk Management. In Artificial 

Intelligence Approaches to Sustainable Accounting (pp. 135-148). IGI Global. 

26. Salovey, P., & Mayer, J. D. (1990). Emotional Intelligence. Imagination, Cognition and 

Personality, 9(3), 185-211. 

27. Shaik, M. (2023). Impact of artificial intelligence on marketing. East Asian Journal of 

Multidisciplinary Research, 2(3), 993-1004. 



                                                          Exploring the Impact of Emotional…. Shwetha T A et al. 1194 
 

Nanotechnology Perceptions Vol. 20 No.6 (2024) 

28. Seidman, D. (2013). Catalyzing Inspirational Leadership: Aproaches and Metrics for 

Twenty‐First‐Century Executives. Leader to Leader, 2013(68), 33-40. 

29. Shamir, B., House, R. J., & Arthur, M. B. (1993). The motivational effects of charismatic 

leadership: A self-concept-based theory. Organization Science, 4(4), 577-594. 

30. Reddy, K., SN, M. L., Thilaga, S., & Basha, M. M. (2023). Construction Of An Optimal 

Portfolio Using The Single Index Model: An Empirical Study Of Pre And Post Covid 19. 

Journal of Pharmaceutical Negative Results, 406-417. 

31. Freeman, A., Koçak, Ö. (2023). Designing inclusive organizational identities. J Org Design, 

12, 177–193 https://doi.org/10.1007/s41469-023-00150-0 

32. Basha, M., Reddy, K., Mubeen, S., Raju, K. H. H., & Jalaja, V. (2023). Does the Performance 

of Banking Sector Promote Economic Growth? A Time Series Analysis. International Journal 

of Professional Business Review: Int. J. Prof. Bus. Rev., 8(6), 7. 

33. Goldman Schuyler, K., Watson, L.W. & King, E. (2021).  How Generative Mindfulness Can 

Contribute to Inclusive Workplaces. Humanist Manag J 6, 451–478. 

https://doi.org/10.1007/s41463-021-00120-2 

34. Reddy, K. S., Kethan, M., Basha, S. M., Singh, A., Kumar, P., & Ashalatha, D. (2024, April). 

Ethical and Legal Implications of AI on Business and Employment: Privacy, Bias, and 

Accountability. In 2024 International Conference on Knowledge Engineering and 

Communication Systems (ICKECS) (Vol. 1, pp. 1-6). IEEE. 

35. Robertson, I. T., & Cooper, C. L. (2013). Full engagement: The integration of employee 

engagement and psychological well-being. Leadership & Organization Development Journal, 

34(4), 324-336. 

36. Basha, S. M., & Ramaratnam, M. S. (2017). Construction of an Optimal Portfolio Using 

Sharpe's Single Index Model: A Study on Nifty Midcap 150 Scrips. Indian Journal of Research 

in Capital Markets, 4(4), 25-41. 

37. Shore, L. M., Randel, A. E., Chung, B. G., Dean, M. A., Holcombe Ehrhart, K., & Singh, G. 

(2011). Inclusion and Diversity in Work Groups: A Review and Model for Future Research. 

Journal of Management, 37(4), 1262-1289. https://doi.org/10.1177/0149206310385943 

38. Rana, S., Sheshadri, T., Malhotra, N., & Basha, S. M. (2024). Creating Digital Learning 

Environments: Tools and Technologies for Success. In Transdisciplinary Teaching and 

Technological Integration for Improved Learning: Case Studies and Practical Approaches (pp. 

1-21). IGI Global. 

39. Ghosh, N, (2021). De-mystifying the Role of Emotions in Decision-making Sciences- A new 

HRD indicator dimension, International Journal of Human Capital and Information 

Technology Professionals, 12, (4), 46-64.  10.4018/IJHCITP.2021100104. 

40. Mahabub, B. S., Haralayya, B., Sisodia, D. R., Tiwari, M., Raghuwanshi, S., Venkatesan, K. 

G. S., & Bhanot, A. An Empirical Analysis of Machine Learning and Strategic Management of 

Economic and Financial Security and its Impact on Business Enterprises. In Recent Advances 

in Management and Engineering (pp. 26-32). CRC Press. 

41. Korn Ferry. (n.d.). Mind-Blowing Leadership. Retrieved from 

https://www.kornferry.com/insights/this-week-in-leadership/emotional-intelligence-

inspirational-leadership 

42. Vemula, R., Mahabub, B. S., Jalaja, V., Nagaraj, K. V., Karumuri, V., & Ketha, M. (2024). 

Analysis of Social Media Marketing Impact on Consumer Behaviour. In Recent Advances in 

Management and Engineering (pp. 250-255). CRC Press. 

43. Zaech, S., & Baldegger, U. (2017). Leadership in start-ups. International Small Business 

Journal, 35(2), 157–177. doi:10.1177/0266242616676883 

44. Mahabub Basha Shaik, "Investor Perception on Mutual Fund with Special Reference to 

Ananthapuramu, Andhra Pradesh", International Journal of Science and Research (IJSR), 

Volume 4 Issue 1, January 2015, pp. 1768-1772, 



1195 Shwetha T A et al. Exploring the Impact of Emotional....                                                                       
 

Nanotechnology Perceptions Vol. 20 No.6 (2024) 

https://www.ijsr.net/getabstract.php?paperid=SUB15756 

45. Ghosh, N., (2020). Disruption in HR Through Inclusive Emotional Culture: Key to Sustainable 

Growth in Indian Businesses, Handbook of Research on Managerial Practices and Disruptive 

Innovation in Asia, IGI Global, USA.  DOI- 10.4018/978-1-7998-0357-7. 

46. EMERGING BUSINESS PARADIGMS TRANSITION FROM INDUSTRY 4.0 TO 

INDUSTRY 5.0 IN INDIA. (2024). CAHIERS MAGELLANES-NS, 6(2), 629-639. 

https://magellanes.com/index.php/CMN/article/view/347 

47. Goleman, D. (1995). Emotional Intelligence: Why It Can Matter More Than IQ. Bantam 

Books. 

48. Goleman, D. (2001). An EI-based theory of performance. In C. Cherniss & D. Goleman (Eds.), 

The emotionally intelligent workplace (pp. 27-44). Jossey-Bass. 

49. Goleman, D. (2002). The new leaders: Transforming the art of leadership into the science of 

results. Little, Brown and Company. 

50. Goleman, D. (2015). Focus: The hidden driver of excellence. HarperCollins. 

51. Goleman, D., Boyatzis, R. E., & McKee, A. (2013). Primal leadership: Unleashing the power 

of emotional intelligence. Harvard Business Review Press. 

52. Raji N, George, V., Iyer, R. S., Sharma, S., Pathan, F. I., & Basha S, M. (2024). 

REVOLUTIONIZING RECRUITMENT: THE ROLE OF ARTIFICIAL INTELLIGENCE IN 

TALENT ACQUISITION. ShodhKosh: Journal of Visual and Performing Arts, 5(1), 750–759. 

https://doi.org/10.29121/shodhkosh.v5.i1.2024.2141 

53. Gupta V, MacMillan IC, & Surie G (2004). Entrepreneurial leadership: Developing and 

measuring a cross-cultural construct. Journal of Business Venturing, 19(2), 241–260. 

54. Humphrey, R. H. (2002). The Influence of Emotional Intelligence on Leadership. Journal of 

Leadership & Organizational Studies, 9(2), 27-37. 

55. Jackson, S. E., & Ruderman, M. (1999). Diversity in work teams: Research paradigms for a 

changing workplace. American Psychologist, 54(9), 740-750. 

56. Dr.V. Jalaja, Dr. Thejasvi Sheshadri, Dr.V.K. Arthi, Dr.S. Thilaga, Dr.J. Bamini, S. Mahabub 

Basha, & Manyam Kethan. (2024). Maximizing Marketing Value: An Empirical Study on the 

Framework for Assessing AI and ML Integration in Marketing Management. Indian Journal of 

Information Sources and Services, 14(3), 64–70. https://doi.org/10.51983/ijiss-2024.14.3.09 

57. Jena, Lalatendu & Goyal, Saumya. (2022). Emotional Intelligence and Employee Innovation: 

Sequential Mediating Effect of Person-Group Fit and Adaptive Performance. European Review 

of Social Psychology. 72. 10.1016/j.erap.2021.100729. 

58. Jerab, Daoud and Mabrouk, Tarek, (September 17, 2023). The Role of Leadership in Changing 

Organizational Culture Available at SSRN: https://ssrn.com/abstract=4574324 or 

http://dx.doi.org/10.2139/ssrn.4574324 

59. Johnson, R. (2023). Title of the Article. Journal of Diversity and Inclusion, 15(1), 67-84. 

60. Krishnamoorthy, D. N., & Mahabub Basha, S. (2022). An empirical study on construction 

portfolio with reference to BSE. Int J Finance Manage Econ, 5(1), 110-114. 

61. Joshi, A., Lazarova, M. B., & Liao, H. (2009). Getting Everyone on Board: The Role of 

Inspirational Leadership in Geographically Dispersed Teams. Organization Science, 20(1), 

240–252. doi:10.1287/orsc.1080.0383 

62. Policepatil, S., Sharma, J., Kumar, B., Singh, D., Pramanik, S., Gupta, A., & Mahabub, B. S. 

(2025). Financial Sector Hyper-Automation: Transforming Banking and Investing Procedures. 

In M. Justin, R. Jalagat, K. Chandar, P. Aquino, & K. Sayari (Eds.), Examining Global 

Regulations During the Rise of Fintech (pp. 299-318). IGI Global. https://doi.org/10.4018/979-

8-3693-3803-2.ch012. 

63. Kabat-Zinn, J. (2003). Mindfulness-based interventions in context: Past, present, and future. 

Clinical Psychology: Science and Practice, 10(2), 144-156. 

64. Kapur, R. (2020). Emotional Intelligence and Leadership: A Study of Indian Managers. Journal 



                                                          Exploring the Impact of Emotional…. Shwetha T A et al. 1196 
 

Nanotechnology Perceptions Vol. 20 No.6 (2024) 

of Management and Organization, 26(4), 531-544. 

65. Khan, H., Rehmat, M., Butt, T.H. et al. (2020). Impact of transformational leadership on work 

performance, burnout and social loafing: a mediation model. Future Business Journal, 6, (40). 

https://doi.org/10.1186/s43093-020-00043-8 

66. Kim, H., & Kim, T. (2017). Emotional intelligence and transformational leadership: A review 

of empirical studies. Human Resource Development Review, 16(4), 377-393. 

67. Kim, S. (2021). Title of the Article. Journal of Sustainable Organizations, 10(3), 211-230. 

68. Krauter, J. (2023). New Perspectives on Leaders’ Motivational and Emotional Experiences and 

the Role of Basic Psychological Needs Not to Fail Organizational Change in a Multi-Crisis 

Context—A Content Analysis. Open Journal of Leadership, 12, 258-310. doi: 

10.4236/ojl.2023.123014. 

69. Lans, T., Hulsink, W., Baert, H., & Mulder, M. (2008). Entrepreneurship Education and 

Training in A Small Business Context: Insights from The Competence-Based Approach. 

Journal of Enterprising Culture, 16(04), 363–383. doi:10.1142/S0218495808000193 

70. Leavy, B. (n.d.). Inspirational Leadership in Business and Other Domains. Leadership and 

Business Ethics, 103–115. doi:10.1007/978-1-4020-8429-4_7 

71. Lieberman, M. D., Eisenberger, N. I., Crockett, M. J., Tom, S. M., Pfeifer, J. H., & Way, B. M. 

(2011). Putting feelings into words: Emotional labeling as a linguistic process. Psychological 

Science, 22(5), 621-626. 

72. Mukesh, H.V., Prabhu, N., Koodamara, N.K., Chakraborty, S., & Kamath, P. (2021). 

Entrepreneurial potential of students of MBA and engineering schools in the Indian context: 

roles of leadership and achievement motivation. Journal of Applied Research in Higher 

Education, 13(3), 782-810. https://doi.org/10.1108/JARHE-01-2020-0025 

73. Mohammed, B. Z., Kumar, P. M., Thilaga, S., & Basha, M. (2022). An Empirical Study On 

Customer Experience And Customer Engagement Towards Electric Bikes With Reference To 

Bangalore City. Journal of Positive School Psychology, 4591-4597. 

74. Nishii, L. H., Lepak, D. P., & Schneider, B. (2018). Employee attributions of the "why" of HR 

practices: Their effects on employee attitudes and behaviors, and customer satisfaction. 

Personnel Psychology, 71(3), 325-363. doi:10.1111/peps.12261 

75. Palmer, B., Walls, M., Burgess, Z., & Stough, C. (2001). Emotional intelligence and effective 

leadership. Leadership & Organization development journal, 22(1), 5-10. 

76. Palmer, S., & Cooper, R. K. (2001). Emotional Intelligence and Leadership: A Study of 

Transformational Leadership. Journal of Leadership & Organizational Studies, 7(4), 1-14. 

77. Parker, S. K., Axtell, C. M., & Daniels, K. (2013). Enhancing employee engagement and well-

being through psychological capital. Journal of Occupational Health Psychology, 18(2), 172-

185. 

78. Parvesh K. Chopra and Gopal K. Kanji (2013). Emotional intelligence: A catalyst for 

inspirational leadership and management excellence. Total Quality Management, 21(10), 971–

1004. 

79. Patel, A. (2022). Title of the Article. Leadership & Management Journal, 38(4), 567-589. 

80. Pless, N. M., & Maak, T. (2004). Building an Inclusive Diversity Culture: Principles, Processes 

and Practice. Journal of Business Ethics, 54(2), 129–147. http://www.jstor.org/stable/25123332 

81. Podsakoff, P. M., MacKenzie, S. B., Moorman, R. H., & Fetter, R. (1990). Transformational 

leader behaviors and their effects on followers' trust in leader, satisfaction, and organizational 

citizenship behaviors. Leadership Quarterly, 1(2), 107-142. 

82. Radu, C. (2023). Fostering a Positive Workplace Culture: Impacts on Performance and Agility. 

IntechOpen. doi: 10.5772/intechopen.1003259 

83. Smith, J. (2023). Title of the Article. Journal of Organizational Psychology, 45(2), 123-145. 

84. Thompson, R. J. (2013). The handbook of emotional intelligence. Springer. 


